
TRANSFORM YOUR LIFE
Telling the stories of dynamic, growing  
churches and the people and communities  
they are transforming

Transform Your Life is dedicated to creating awareness of the positive, 

wholesome impact that the growing number of megachurches have in the 

personal, day-to-day lives of those attending. It acquaints readers with 

these churches’ commitment to the improvement of the communities they 

serve. 

Each issue of Transform Your Life focuses on a specific megachurch—

its history, leadership and ministries—and the people shaping its growth. 

Profiles of people whose lives have been empowered by their involvement with 

the church are interspersed throughout the magazine. Every issue has additional 

editorial content focusing on personal growth and development and contains 

inspirational articles or stories about changed lives by recognized authors. 

Recurring departments in Transform Your Life discuss topics such as health, 

finance, inspirational books and more.

Transform Your Life is a powerful advertising medium for your 

business and brand. This national newsstand publication and 

its complimentary bound-in DualDisc™ or DVD will reach its 

target market with tremendous impact. 

Highlights:

• National newsstand distribution

• Targeted demographics

• Informative, motivational, inspirational content by 
   recognized authors

• Superior-quality, full-color, high-impact format

• Extremely cost-effective advertising
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Transform Your Life magazine speaks directly to the 

millions of people who seek purpose in their lives and 

relationships in a meaningful spiritual environment. 

The Barna Group, a well-known market research 

firm specializing in studying the religious beliefs of 

Americans, reports that 47 percent of American adults—

more than 100 million people—attend church on a typical 

weekend. In a 2006 survey, The Barna Group found 

more than one-half of all American adults said their lives 

have been “greatly transformed” by their religious faith, backing 

up the population’s reputation as a highly religious people.*

Almost 90 percent of Americans claim affiliation with a  

congregation, denomination or religious group. Nearly 12 

percent spend more than $50 a month on religious products, 

and another 11 percent spend between $25 and $29.**

Transform Your Life appeals to a cross-section of readers. Some 

want ideas and inspiration and some are just curious about the inner 

workings of a megachurch. Others want to know more about the 

personalities and philosophies of the church’s leaders. 

With many large churches having multimillion dollar 

annual budgets and staffs in the hundreds, Transform Your 

Life also appeals to readers who do not attend church 

regularly but want to know what draws so many people to 

a particular church. Regardless of the reason, Transform 

Your Life attracts a broad audience making it a unique 

opportunity for advertisers to reach both within and without 

the religious market. 

*Source: Church Attendance at www.barna.org and the June 6, 2006, Barna update 
Half of Americans Say Faith Has “Greatly Transformed” Their Life.

**Source: American Piety in the 21st Century The Baylor   
   Religion Survey, September 2006.  Baylor Institute for Studies of Religion
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Ud doloreet ilit ullam nibh exer susci blam irilit volorti ncilit 
ulputpat loborerilit eummy nulput lor augait, sequipit wisim 
veliquipit lum zzrit praesse quisi. El ip et, vel ipsum quip 
eugait, conulla alis nim quis duis dolore molobor adit alit prate 
min velit wisi et prat. Acidunt praesto endignim ipis ex eugue 
magna feu faccum iusci tio eu feum in eniam irit alis am dit la 
feugait wisismodit illuptate ming ero ero euis alis at adit autpat. 
Aliquam esse min velit wiscing et, ver sed tat numsan vel iure 
diat. Veriusto et in henit ad esed dolore eu facip exero commy 
nummy nim iriuscin veliquat. Ut ilis nit aliquisse magnissenibh 
eum quat.Ese magnibh ex eu faccummy nulla conullam, quat 
utat. Duipis dipisi.Delesse min exer iniam alis digna facipis 
alisismod magna facing enisi.Umsandiam, qui tat venibh et lor 
adit luptat velissequis nim quatie feugue consequisi tate mincin 
velissit wis num aliqui el exer iustie molor ad modo ea con essi.

Value #1: Truer riu rru kru rkurh
Ommy nostinit nullam, vel ex essit luptatuer sed tatisl in henis 
er am irilit dolum quiscil iquissed diamet, sustin enim iusto core 
eu feum am, volenis ciliquismod mincil dip eliquisit adignis 
nit iurem dolobor eraestrud doluptatue magna consequatet, 
si tatem vel iustissim veliquat wissequat, vendiam commod 
tat ad ex eugiam ing ea consecte facincilit, commodi psustis 
nonsequiscip ex eugue cor sum del ullummo loreet exero enim 
vendrem zzriliq uipsusto od exero doleniam quamet autet ulla 
adiam diam eum duiscip suscill aorperit utat. Agna facipis 
adiamcommy nullum iriliquisim iliquis cipsum nonse dolorpero 
consecte faccum dolore ver si blan velesto eumsan ut esto 
odigniat lum nisi. Sequati onsequis dolore ex euis do conum vel 
dolendipis aut ullum
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Feugiamet vero erilla accum veniscilit ver ing euis dunt alisi.
Em zzriure feugait nim vendreetum doluptate vendipsum vel 
ullaorting ero duisl et lorpero dit ilit nulputat. Em vel iuscipsusci 
blan henis eumsandre dit alit praesse dip eugait aliquisl il dio 
con hendip ea con vendrem dunt auguer alis dolore velenis 
modolorem quat augiatum zzrit numsandit praesequisim et 
ut ipit esequat illaore consecte do consequi blamcon ullaoreet 
nonsed dolor sequam quat digna facinci eugiate tem at.

Tie tatuerostion eugiat vel ullum nonse erci 

Mental Hnetorin—Ut ilis nit aliquisse magnissenibh
Nim velestrud eumsandit pratis nostrud duis aliqui tie 

volobore dolutet autpate minim quis dit wis dolore consequat. 
Ed min et, conulpute magna feugiatis nostie magna conum iure 
magnit luptat lumsandiat. Il in velenis do exeraesed tie magna 
faccumsandre commy nos esed dit

Euysonal Education—Ut ilis nit aliquisse magnis-
senibh Nim velestrud eumsandit pratis nostrud duis aliqui tie 
volobore dolutet autpate minim quis dit wis dolore consequat. 
Ed min et, conulpute magna feugiatis nostie magna conum iure 
magnit luptat lumsandiat. Il in velenis do exeraesed tie magna 
faccumsandre commy nos esed dit

Nim velestrud eumsandit pratis nostrud duis aliqui tie 
volobore dolutet autpate minim quis dit wis dolore consequat. 
Ed min et, conulpute magna feugiatis nostie magna conum iure 
magnit luptat lumsandiat. Il in velenis do exeraesed tie magna 
faccumsandre commy nos esed dit
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Teaching Others To Become Leaders

An exercin estis aut adipit wissed tis num vel exerit at eugiate conullandit dolessit 

autet ad tat ex exerosto dipisl utpat venim adiam qui exercilit volor aliquat, sequamet 

am del il ute tat verit luptat lutat lum quamcom modigniat ullandre et wis aci eu feum 

vel utat luptatuer sed min ullum vel esto doloreIpis nullaortisl et, sit nulla acip elisit 

prat. Ut aliquat vel dio consequatue dionsed doloboreet augait velendrem dolor sequa-

met ilis at wis ent alit praesto odipsusto commy nibh ea commodit lan volor.
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Inspirational CHOICES WE MAKE

Im the projects and tasks 
staring you in the face at your 
desk. I have even found that I write 
more easily and productively when 
I am not in my office. Springtime 
often means heading down to our 
boat and working in the inspiring 
environment nature provides. It 
doesn’t necessarily take a trip to the 
water to get me going, though. I am 
amazed at how productive I am when 
I head to the library or Starbucks 
with my laptop. I can accomplish 
in one hour what it normally takes 
three hours to do at my home office.

From e-mail and phone calls to a 
hectic schedule, it can be easy to get 
distracted from the things we say are 
most important. Consider these six 
strategies for focusing your time on 
what matters most:

1. SET YOUR TRUE 
PRIORITIES

If a video camera were to record 
your daily actions this week, what 
would it reveal about your priorities? 
Your goals and your vision will only 
come to life if you spend your time 
doing the types of things that will 
bring them to life. Identify your 
top three to five priorities and stay 
focused on them, daily. If you want 
to balance a successful business 
with a quality personal life, have 
you made time for yourself and 
those who really matter to you? If 
your goal is to double revenues this 
year, what do you need to drop from 
your schedule that isn’t contributing 
to that goal? 

2. IDENTIFY YOUR BIGGEST 
DISTRACTIONS

One of the biggest reasons many 
people are never able to focus—
even when they try—is they haven’t 
identified what distracts them. To 
fight effectively, you must know who 
the enemy is. Is it the telephone? Or 
maybe e-mail sucks you in before you 
get your workday going? Perhaps it’s 

clutter or unfinished business that 
keeps you from moving forward? 
Chatty co-workers who want to 
talk when you want to work? 
Identify your distractions.

Once you have identified your 
distractions, ask yourself, “How 
can I eliminate this problem?” 
Create “rules” that give you the 
freedom to focus on your priorities. 
Perhaps that means not answering 
the phone or not logging into e-
mail at certain times of the day, 
or taking time to clear away your 
clutter or unfinished business. 

4. TAME YOUR “TO DO” 
LIST

Sometimes a “to do” list can 
get so out of hand, it becomes a 
distraction. Next to each “to-do,” 
write the realistic amount of time 
it will take to get it done. Make 
sure your list does not exceed the 
amount of time you actually have 
available in your day. Choose one 
to three “must do” action items for 
the day, and consider any other 
accomplishments a bonus. 

someone asks you to do 
something does not obligate 
you to do it. Practice graciously 
saying “no.”

My challenge to you: Take 
Action!

Create a list of your top five 
priorities in order of importance. 
Think about how you’ve spent your 
time over the last week. Are there 
things you need to drop from your 
list of activities? If so, do it!  TYL

I am amazed at 
how productive I am 
when I head to the 
library or Starbucks 
with my laptop. I can 

accomplish in one hour 
what it normally takes 

three hours to do at my 
home offi ce.
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Advertising Rates & Calendar (Special Launch Rates)

Advertising Rates 
		  1x 	           3x 	       6x

Inside Full Page		 $5,000 	 $4,500	  $4,000 

TOC Placement Guaranteed		 $5,750	 $5,175	  $4,600

Inside Back Cover		 $5,750	 $5,175	 $4,600

Inside Front Cover		 $6,000	 $5,400	 $4,800

Double Inside Spread                          $8,500            $7,650	 $6,800

Back Cover		 $7,000	 $6,300	 $5,600

Advertising Calendar

	 Date on Cover                                      SPACE CLOSE                         MATERIAL DUE DATE

	 November-07	 Aug 01	 08/09/07

	 January-08	 Oct 01	 10/09/07

	 March-08	 Dec 01	 12/10/07

	 May-08	 Feb 01	 02/08/08

	 July-08	 Apr 02	 04/10/08

	 SEPTEMBER-08			   Jun 01	                                             06/10/08

   	 NOVEMBER-08	         	 Aug 01	                                             08/08/08

Policies
Bleed: Available at no extra charge for two-page spreads and full-page ads only.

Inserts: Pricing on request.

Short Rate and Rebate: If more or fewer insertions specified in the contract are used within one year, 
charges will be adjusted to correspond with earned rates.

Special Position: Will be charged an additional 10%. If special position is not purchased, ad 
placements will be rotated as determined by the publisher’s needs. Orders specifying positions, other 
than those known as designated positions, are accepted on a request basis only, subject to the right of 
the publisher to determine actual positions.

Terms: Terms of payment are net, prior to publication. Payments are due in U.S. currency.
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Production Requirements

Advertising copy must be submitted in the following formats:

8.375” x 10.875” trim

8.625” x 11.25” bleed

7.375” x 9.875” live area

4-color process only. No spot color.

Must be submitted in one of the following formats (in order of preference):

1) PDF/X-1A format. Must be CMYK, 300 dpi with bleed and trim marks clear of bleed image area.

2) An Illustrator file with outlined fonts, 300 dpi, with all CMYK images embedded

3) .tif, .eps or .jpeg (PhotoShop) bitmap file, 300 dpi, CMYK.

Ad must be set at correct size. If sending on disk as a “collect” (QXPress 6.5) or “packaged” (InDesign CS2) file, 
supporting screen and printer fonts, graphics, soft proof (PDF) or composite proof must be provided.

Other materials: The Transform Your Life art department, and authorized outside resources, may modify or create 

production materials for advertisers. Other typesetting, mechanical, or film work is billable at commercial rates, with a 

minimum charge of $50.

Proofs: An authorized advertiser representative must approve in writing and return a proof of any production work 

done by Transform Your Life before the ad can be printed.

Schedules: Copy-closing dates refer to deadlines for acceptable production materials. Any such materials delivered 

to Transform Your Life requiring modification will require additional time to ensure proper review and finalization to 

meet the intended deadline.

Liability: Production materials are accepted with the understanding that they will be printed at commercial-

magazine quality. Spot colors matched in process colors may vary significantly from PMS or other samples. Process 

color materials printed in Transform Your Life may not match brightness, color, or clarity of proofs made by other 

method or on other papers. Transform Your Life will not be liable for any claim resulting from its perceived failure to 

match a color printed by another technique. 

Transform Your Life, as an accommodation to an advertiser, may print from material not fully accepted as described 

above with the understanding that we are not liable for any claim based on this accommodation.

Our liability for production work produced through Transform Your Life is limited to production charges for that work. 

We are not liable for any production claims in any instance in which the requirement for an approved proof is waived.
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Copy and Contract Regulations

All orders are accepted subject to acts of God, such as fires, accidents, or events beyond the control 

of publisher and that prevent publisher from partially or completely producing, publishing or distributing 

Transform Your Life.

The advertiser and its agency, if there be one, each represents that it is fully authorized and licensed to 

use (1) the names and/or portraits or pictures of persons, (2) any trademarks, copyrighted or otherwise 

private material; and (3) any testimonials contained in any advertisement submitted by or on behalf of 

the advertiser and published in Transform Your Life, and that such advertisement is neither libelous, an 

invasion of privacy, or in any way unlawful to any third party.

As part of the consideration, and to induce Transform Your Life to publish such advertisement, the 

advertiser and its agency, if there be one, each agrees to indemnify and save harmless Transform Your 

Life against all loss, liability, damage, and expense of whatsoever nature arising out of copying, printing, 

or publishing of such advertisement. 

Transform Your Life will not be bound by any conditions whatsoever appearing on order blanks or copy 

instructions submitted by or on behalf of the advertiser when such conditions conflict with any provisions 

contained in the Transform Your Life Rate Card or with its policies. 

Publisher reserves the right to add the word “Advertisement” to any advertising which, in the publisher’s 

opinion, simulates editorial.

Publisher reserves the right to reject advertising, which, in publisher’s sole judgment, it considers 

objectionable or unsuitable.

Contracts for advertising shall be deemed to have been made in the County of Denton, Texas, and the 

laws of Texas shall apply to such contracts.

Advertising Terms & Conditions




